






“GO EAST YOUNG MAN” 


ew York is a mecca for buyers. 
Designers from across the 
country with no New York 
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showroom, who want to reach these 
buyers, find it difficult to gain indi- 
vidual attention. One group, Ameri- 
canDesigners at the Drake, has found 


the answer! 
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In 1960, Walter Oppenheimer, former 
owner of Helga, came up with the 
idea of getting several California 
designers to join forces and to come 
to New York as a group. This notion 
of “power in numbers” paid off. 
They found that by coming to New 
York and advertising as the Los 
Angeles Fashion Guild, they were 
attracting buyers from all over the 
world. The group showed at the 
Gotham Hotel until it closed eight 
years ago. The Drake Swissotel, at 
440 Park Avenue, became their next 
choice of venue for two reasons, says 
Maury Leonard, of Ernst Strauss, 
continued on page 2 


FROM COWBOYS TO COSSACKS 


all RTW is rich with color, 
H fabric, and cultural inspiration 

which runs the gamut from 
the wild West to pre-revolutionary 
Russia. Texture is the “big” news, as 
fabrics are brushed, sueded, oiled, 
distressed, quilted and boucles. 
Deep colors in vegetable and spice 
tones predominate. “Winter white” is 
strong (egg shell or cream) while 
black, popping up more frequently as 
charcoal or smoke, begins to disap- 
pear. Plaid, in all its variations, is 
most popular, but some paisleys and 
abstracts still appear. Most frequen- 
tly seen is the “Navajo” or “Aztec” in 
several colorations. 


In the ELLEN TRACY BY LINDA 
ALLARD collection, pre-revolutionary 
Russia serves as inspiration. From 
the peasants to the Cossacks, color 
and fabric combinations exemplify 
the folklore. Colors are hearty in 


wild olive, golden yellow, moss, 
vermillion, vert Russe, loden, and 
magenta. Jackets are generally fitted 
in worsted wool, cashmere flannel, 
and wool crepe. Prints continue the 
theme in paisleys, tapestries, florals, 
checks, plaids, and stripes. A softly 
pleated “Cossack” shirt with standup 
collar and shoulder yoke is in a 
“tapestry rose” print of 100% sueded 
silk crepe de Chine. Cable and dia- 
mond stitch pullovers are in hand- 
knit mohair. 


CARMELO POMODORO describes 
the 90s woman as turning toward 
“hearth and home.” Tone-on-tone 
neutrals make up one group, with the 
interest on texture. Fabrics such as 
wool jacquard, silk chenille, cashmere 
flannel, wool boucle, wool lace, and 
hand-worked crochet pieces inter- 


mingle. Coal, mink, granite. and 
continued on page 2 


continued from page 1 

current president of the group: “The 
suites were large enough to comfor- 
tably show the clothing in, and it was 
relatively easy for buyers to get there. 
Also it was not your typical trade 
show hotel.” The Drake was at first 
skeptical about allowing the design- 
ers to show until they realized that 
this was a professional trade group 
that maintained high standards. 


Five year ago, due to requests coming 
from across the country to join, they 
voted to change their name to reflect 
the national membership and became 
known as American Designers at the 
Drake. “We want the best no matter 
where they come from,” says Leonard. 
So, to belong to ADD, a designer 
must meet two standards. First, their 
price points should be $500 or more 
at retail. Secondly, they must have 
been in business for at least two 
years. “We have a screening commit- 
tee,” explains Mr. Leonard. “We feel 
we have certain standards that our 
buyers expect from us. The manu- 
facturers must be “better” designers.” 
In terms of dues or fees, the group 
has none. There is a secretary who 
places the ads and then splits the 
cost, billing each of the designers 
separately. 


“New York calls the tune,” Mr. 
Leonard responds when asked about 
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the timing of their New York trips. 
“Buyers from all over the world go to 
Seventh Avenue for the trends. We’ve 
created our own little Seventh Avenue 
up here.” Jim Frey of Travilla, 


another member of the group states, 
“95% of our business is done in New 
York, and I’d say about 99% of our 
California buyers buy from us while 
we're here.” Mr. Leonard explains 
that the California buyers are hesi- 
tant to order until they've seen what 
New York is doing. “We also get 
buyers here from all over the world!” 
adds Archille Dattilo of Dattilo. “I 
have a strong belief,” he continues, 
“that the American designers are 
more talented than the Europeans, 
it’s just that Europe gets more 
exposure.” 


What are they showing for Fall— 
sophisticated ensembles of classic 
silhouettes with attention to detail. 
Fabrics are natural, generally light- 
weight wools including crepe, jersey, 
tweeds, twill, and cashmere, as well 
as silks and blends. Colors are deep 
and earthy in rich hues of forest, 
burgundy, rust, and copper-with lots 
of black. Brights bounce back in 
solids, often paired in striking gem- 
stone combinations. Each one of the 
20 manufacturers who belong 

to ADD are quite individual, yet 
achieve a unity of standard. Ameri- 
can Designers at the Drake, who 
show four times a year, will be in 
New York for the Fall season on 


April 16th. 
® 
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ivory are the neutrals with moss, 
spruce, acorn, ink, plum, cranberry, 
ginger, and pumpkin adding color. 
The “Victorian blouse” epitomizes 
the juxtaposition of fabric with lace 
set between the layers of a silk chif- 
fon collar on a sandwashed double 
georgette blouse. 


A similar feeling of comfort comes 
through in the ANNE KLEIN II 
collection by Louis Dell’Olio. He 
gives his woman of the 90s uncom- 
plicated pieces that “you don’t have 
to break in,” but “immediately feel 
like yours.” Colors are regalia, 
hemlock, chutney, nutmeg, and olive 
with navy, bordeaux, walnut, and 
chamois as neutrals. Cowl necks 
resurface in wide ribbed merino 
wools paired with suede vests, shorts, 
and parkas. For further depth—wool 
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tweeds, crepe and boucle wovens mix 
with plaids and checks. Hand-knit 
cable cardigans and pullovers add 
extra interest. 





... Uncomplicated pieces 
that “you don’t have to 
break in”... 
Louis Dell’olio 





MONDI OF AMERICA presents an 
extensive collection with several 
influences including: Hermes, 
Chanel and the American Indian. 
One group of separates combines a 
“Western Cowboy” look of fringed 
leather, suede, brushed cotton, and 
corduroy, with an Aztec print in flat 
knit crews and cardigans. Colors are 


warm in rust, pumpkin, brick, cognac, 
honey, and chocolate. Another group, 
which is more urban, focuses on 
black and white contrasts. Wool 
pullovers are in graphic prints such 
as the zebra print sweater. The black 
and white check pivotal jacket is 
oversized. 


LOUIS FERAUD S.E.T., inspired by 
the couture collection, is a colorful 
group of brights—purple, red, and 
orange accent charcoal separates in 
angora, cashmere, and wool. Color- 
blocked jackets and graphic sweaters 
add verve; and a whimsical “Matisse” 
print shows up on shirtings and prin- 
ted velvet. An “antique” group goes 
into the evening with burgundy and 
gold embroidery on black tuxedo jac- 
kets and knits; while cotton lace 
detailing is on cream silk jacquard. 


Variety in color and fabric 
combinations are paramount at 
BOGNER. Novelty jackets are 
especially interesting in warm earthy 
colors on printed corduroy, velvet, 
suede, and wool fleece. Colors are 
squash, russet, camel, olive, beige, 
gold, and forest green. A Bavarian 
jacket in brilliant red with olive trim 
and floral embroidery (on the poc- 
Kets, collar, and back) stands out. 
Slim “in-the-boot” stirrup pants work 


well in stretch corduroy and velvet. 


Jackets are the “spirit” behind many 
collections. At MR. JAX BY RON 
LEAL, wool boucle, sueded silk, wool 
crepe, and cashmere/wool fab- 
rications add texture. Amber, sienna, 
plum, and cypress create a muted 
palette—also a “smoke” that has 
green in it (called the “new black”). 
ESCADA offers novelties in abun- 
dance. Appliques, sequins, quilting, 


studs, fringe, tassels, metallics, and 
buttons are just a few of the things 
you might find on a jacket. Fabric 
combinations, also an important fea- 
ture, are exemplified by the quilted 
washed silk lapels on a grey flannel 
jacket with black trim. 


As a sampling, these collections 
announce the message for Fall— 
texture, the interplay of fabric com- 


binations, and a resurgence in knits. 
@ 





SOFT SHAPES+FABULOUS FABRICS= 
INVESTMENT DRESSING 


he coat and suit manufacturers, 
both emphasizing a return to 
softness, differ only in 

their approach. 


Suit designers focusing on dressy day 
into evening styles, in a wide array of 
fabrics, are showing fewer traditional 
sporty looks. All but gone are the 
glen plaids and tweeds of last season, 
replaced by solid and color blocked 
wools in spice, earth, and jewel tones. 
These are often combined with velvet 
or satin for a luxurious touch. 


A more feminine and constructed 
close to the body silhouette is the key 
element, and fabrics that drape well 
are important factors. Luxurious 
boucles, wool crepes and gabardines, 
barathea, silk blends, grain de 
poudre, ottoman, and cashmere are 
often used. Some of the details to 
note: interesting collars that sit high 
on the neck, or sculptured and frame 
the face. Cuffs turn up everywhere 
and skirts are slim but soft, bell- 
shaped or draped, and frequently 
high-waisted. The jacket shape is 
long and lean with slightly narrow 
shoulders. One of the ongoing influ- 
ences gaining momentum is the 
Chanel look. At CEST SIMONE 
the theme is carried through by pair- 
ing a pearl button houndstooth jac- 
ket, enhanced by a velvet collar and 
pocket flaps, with a front-pleated 
black wool crepe skirt. A more 


subtle influence is apparent in 

DU MARR’s double-breasted notched 
collar navy boucle and wool crepe 
pant suit. PAULA KLEIN shows a 
range of ladylike two and three-piece 
jewel-toned wool tweeds that are but- 
toned in gold and piped in contrast- 
ing fabrics. 


The tailored to the body dressmaker 
silhouette of the ‘50s is also prevalent 
and no one does it better than 
CHRISTIAN DIOR THE SUIT. 
Their black and white silk tweed 
button-front suit, with cuffed sleeves 
and slim skirt, as well as the collar- 
less red worsted wool gabardine with 
dolman sleeves, polka dot lining, and 
matching scarf are perfect luncheon 
suits. 


TAHARI’s crimson sueded silk crepe 
side-buttoned suit features a sueded 


silk charmeuse collar and soft sarong 
skirt; while HARVE BENARD 





drapes a gold chain across the lapel 
and down to the pocket of a curvy 
double-breasted caramel wool gabar- 
dine career suit. NEW VOOGUE 
and HARIANA LTD. provide execu- 
tive dressing in two great ensembles. 
A sculptured body hugging two- 
button olive/brown houndstooth 
cardigan by NEW VOOGUE tops a 
high-waisted slim skirt in olive wool. 
The colors are picked up in a silk 
floral print blouse that follows the 
line of the jacket. At HARIANA, a 
black/white bird’s-eye tweed fitted 
single breasted jacket glides over a 
slim black skirt. The collar, cuffs, 
and pockets are piped in black 
velvet. 


The details that make fall suits spe- 
cial include embroidery, tassels, and 
novelty buttons. The most successful 
are done with a light touch - a little 
goes a long way. CLAUDE BERT’s 
elegant black wool dinner suit adds 
swirl patterned embroidery to the 
back of a fitted suit jacket. A perfec- 
tly plain white satin gabardine din- 
ner suit is sparked with a black silk 
gauze collar and three zebra striped 
buttons at INGRID LUHN. The 
pleated crossover neckline on a self- 
belted wool crepe jacket by JONES 
N.Y., takes the career suit a step 
beyond the ordinary. Pant suits 
haven’t been forgotten. Less tradi- 
tional styling is the key. XZEK does 
an asymmetrical wrap in earth-toned 
doeskin wool that falls softly over 
tapered pants and a cascade two- 
button tunic jacket and pleat trousers 
in lilac, sage, or terra wool crepe. 
CLAUDE BERT takes the traditional 
men’s black cutaway tuxedo and 
refines it with velvet lapels and an 
embroidered tassel in the back. LILI 
CHAO embellishes her bi-colored 
rust/black wool gabardine trouser 
suit with embroidery and tassels at 
the shawl collar, yoke, and down the 
sleeves. Terrific for day into dinner! 


The coat picture conjures up two dif- 
ferent images. The all-American 
“L.L. Bean” look with its emphasis 
on distressed leathers, quilting, all- 
weather fabrics and rugged styling, 
and - soft roomy 50s influenced coat 
styles in luxury fabrics. Prevalent are 
dramatic shawl and portrait collars, 
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raglan shoulders, easy slim, or full 
swing shaping. These coats are 
aimed less at the mass market cus- 
tomer and more toward the fashion 
conscious woman. 


Without a doubt, the two most 
important silhouettes in the coat 
market are the hooded duffle and 
anorak. Variations are everywhere. 
COURREGES shows a streamlined 
raglan shouldered “city” duffle in 
taupe covert; while at APPARANCE, 
faux unsheared beaver is fashioned 
into a 7/8 coat with frog closings and 
patch pockets. The anorak can be 
sporty as is SIDNEY BITTERMAN’s 
quilted beige peachskin jacket with 
faux raccoon trimmed hood, or lux- 
urious as is MARILYN BLUMER’s 
studded ink suede with fox hood and 
cuffs. At VICKI SOBLE DESIGNS, 
the anorak turns up for evening in 
black satin with toggle closings. 
TIMBERLAND, SIENA, 
CLIFFORD MICHAEL, and CEN- 
TRAL PARK are just a few of the 
manufacturers showing variations on 
this look. 


In dressy coats, the focal point is the 
high draped “GIGLI” collar. JEAN 
LOUIS de PARIS adds a soft tucked 
shawl collar to a sweeping faux 
sheared beaver in a glorious shade of 
raspberry. JENNIFER JOANOU 
offers a one-button drop-shoulder 
coat with draped collar, deep cuffs, 
and tapered silhouette in forest green 
or burnt orange flannel. At 
MARILYN WALLACE, the high 
crossover collar turns up in a gently 
fitted and flared 51” sweep of black 
velour. The easy shouldered coat is 
interpreted by FERRAGAMO in 
sage, and pearl grey baby alpaca. A 
scarf tied neckline and slash pockets 
are featured on a straight silhouette 
that narrows slightly at the hem. 
TEODORO TEODORA shows a 
group of relaxed single-breasted 
dusty neutral shades of cashmere/ 
wool blends that are the ultimate in 
understated elegance. More great 
coats in this vein can be found at 
CLAUDE HAVREY, CATTIVA, 
BOGNER, and CAROL COHEN 
COLLECTION. 





SPRING/SUMMER. . . 
THE MIDAS TOUCH 


ine jewelry for Spring/Summer 

is softer and more fluid. 

While there seems to be an 
overabundance of pieces in matte 
textured gold, silver is still being used 
as an alternative (especially for 
daywear)—newest with textured and 
darkened surfaces. The excep- 
tionally bare summer fashions bring 
a resurgence in neckwear from 
chokers to 40” lengths. Doubles and 
multiples of necklaces in long and 
short strands, with a mix and match 
of colors and materials, will be pop- 
ular apparel enhancers. Ethnics con- 
tinue, especially beads and amulets, 
and often with an emphasis on the 
East (odd Chinese, porcelain, and 
composition beads combine with 
metal beads). With the ban on ivory 
now in effect, many manufacturers 
are substituting bone or distressed 


plastics in white and off-white to 
simulate antique ivory. 


WHAT TO LOOK FOR: Diamonds, 
particularly the princess and tri- 
angular cuts, appear in new versions 
which offer more brilliance. Ropes 
of pearls in combination with gold or 
gemstones, Mabe pearl earrings, and 
the new golf bracelet (similar to the 
tennis bracelet but consisting of 
pearls). Colored stones such as 
citrine, green and pink tourmaline, 
or combinations of sapphires with 
rubies or emeralds. Two-tones of 
gold, gold with silver or onyx, and 
Southwest inspired silver with tur- 
quoise continues, as well as silver 
with carnelian, lapis, and malachite. 
Finally, conversationals—from pan- 
thers, birds, and lions to dogs, circus 


animals, fish, shells, and flowers...or 
knots, wraps, bows, and fluid designs 
(with no visual breaks from stone to 
metal). 


HOW TO WEAR IT: EARRINGS 
are the number one category. Often 
textured and dome shaped, they offer 
movement and open work construc- 
tion. Appearing in longer silhouet- 
tes, they will be hanging from slightly 
below the ear to almost dusting the 
shoulder. BRACELETS are fancy 


open links or thin bangles with 
gemstones or inlays. Ongoing in 
their popularity will be multiple 
bangles or bracelets worn with 
watches. RINGS—stack, stack, and 
more stack. On thin opera length 
chains, look for simple PENDANTS 
—or hammered or beaten silver 
“artwear” looking pendants with 
stylized cross and star shapes. Fancy 
WATCHES will be seen with over- 
sized faces and worn with quality 
leather or reptile skin straps. The 


compass watch, a unique look with a 
watch face top, has a case that opens 
to reveal a compass. Dials—“new” if 
they are mother-of-pearl or in cham- 
pagne colors. Continuing will be 
marcasite watches, rugged military 
looks and chronographs. And 


'CHARMS...looking modern when 


worn on chunkier than usual brace- 
lets, or dangling from earrings, 
collars, and mid-length chains. 
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DESIGNER 
FOCUS... 


ROBIN SINKLER 


Premiering for Fall 90 is Robin 
Sinkler, the latest division of Eagle’s 
Eye, a company based in Pennsyl- 
vania. This division is headed by a 
separate design team with a show- 
room in New York. 


This is a beautiful collection of 
related separates in classic styles, 
designed for career and weekend 
dressing. Targeted specifically to 
women between the ages of 25-55, 
these most affordable mix and match 
components offer the opportunity to 
expand a wardrobe without breaking 
the bank! For Winter ’90 there are 
five groups: “Modern Classics” 
features tomato, navy, and hunter 
green in solids, buffalo checks, and 
paisley leaf floral prints. Knits in 
cotton and ramie/cotton run the 
gamut from checked jewel neck car- 
digans to a floral patterned “V” neck 
hand-knit sweater. Blouses, some 
incorporating a self-colored mon- 
ogram, come in rayon or cotton, 
solids or prints, which neatly top 
traditional skirts and pants of gabar- 
dine, crepe, cotton jersey or pig 
suede. The latter also offers sable as 
a contrast color. The “Blue Period” 
is a tonal blend of ivory, taupe and 
blues. This group is Elizabethan 
inspired, particularly the floral print 


which vies for attention with plaid 
and solids. A linen/cotton blend 
double-breasted blouse with notched 
shawl collar is prettily accented with 
lace, and teams smartly with a mid- 
calf yarn dyed box pleated skirt. The 
fabrication is repeated in a boxy jac- 
ket; while a hand-knit cardigan with 
floral intarsia in 100% cotton is 
embellished with metal leaf buttons. 
“Haberdashery” combines glen plaids 
and jacquard sweaters in olive, navy, 
and dark berry. Antique prints on 
softly pleated pants and blouses con- 
trast with eight-wale corduroy hack- 
ing jacket or walking short; while a 
pig suede vest tops either a matching 
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pleated skirt or gabardine trousers. 
“Foliage” goes neutral with hues of 
camel, hunter green, and dark berry 
and teams check crop jackets, cuffed 
trousers, and simple skirts with 
lambswool cable knit twinsets. This 
group also includes floral print rayon 
or solid cotton blouses as well as 
suede and gabardine separates. 
“Byzantine Jewels” bursts into Holi- 
day 90 in black and white with 
bright accents. The intarsia on a 
hand-knit cardigan is reminiscent of 
a rich tapestry and the velvet trim 
and bow on a collarless smoking jac- 
ket is smartly festive. The fitted cot- 
ton blouse here is elegantly graced 
with an organdy double collar; and 
gold buttons on a double-breasted 
crop jacket pay tribute to Chanel. 


Wholesale: $18.50-$110.00. 
1410 Broadway, 14th FI. 
New York, N.Y. 10018 
354-4065 


AIDA BARNI CASHMERE 


Aida Barni Cashmere is an Italian 
collection, established in Europe and 
making its debut in the U.S. with this 
sophisticated group of 100% 2-ply 
cashmere and cashmere silk blend 
(65% and 35% respectively). Steven 
Lubinski, the company’s president, 
summarizes their marketing strategy: 
“It is not a collection for every 
store—just as the highest quality of 
cashmere is not for every customer. 
Aida Barni believes in the finest 
selectivity for production and we 
have to uphold that with the finest 
selectivity in distribution.” Only the 
best fibers are used from the most 
expensive “white grade” duvet of 





Central Asia, as well as only the 
lightest cashmere, which requires no 
chemical bleaching. The spinning 
and knitting is done in Prato, Italy at 
the mill, Filati Biagioli Modesto, 
which is owned by the designer, Aida 
Barni, and her husband, Pier Luigi 
Galli. 


For Fall, Aida Barni offers soft, fluid 
lines which caress the form in smart 
daywear looks and sensuous evening 
wear. The palette runs the gamut 
from soft whispering pastels and 
neutrals to classics and jewel tones, 
with a myriad of custom dyed options. 
Highlights for evening include an 
ultra-slinky tunic, shirred at the side 
seams and lower arms for body 
emphasis, that slides over liquid 
palazzos. A draped cowl neck top, 
that converts to off-the-shoulder, is 
adorned with beads and rhinestones 
in a leaf motif and tops easy slim 
pants. This bead detail reappears on 
a long sleeve hip-grazing top, dra- 
matically dipping into a deep “V” at 
both the front and back, and again 
paired with long slim pants. Day- 
time looks include a wrap-over 
hooded tunic with optional shawl, 
worn over coordinating leggings, and 
an ingenious dress whose back is 
simple, but whose bodice emulates a 
partially unbuttoned cardigan. A rib 
knit oversized sweater with raglan 
sleeves features an interesting sculp- 
tured jewel neckline which looks 
equally attractive over a slim ribbed 
skirt or contemporary leggings. 


Wholesale: $325-$900 
1412 Broadway, Suite 1212 
New York, N.Y. 10018 
730-0088 
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INTERNATIONAL 
DATELINE, . . 


April 1-3 LONG BEACH, CA 
INTERNATIONAL KIDS SHOW 


APRIL 3-5 
FASHION FABREX 
(Textiles/Fabrics) 


APRIL 4-8 
INTERNATIONAL FUR FAIR 


APRIL 16-27 
FALL BRIDAL MARKET 


APRIL 22-24 

PLUS SIZE MARKET 
(Women’s) 

APRIL 24-26 
INTERSTOFF 
(Textiles/Fabrics) 
APRIL 28-MAY 2 

FALL BRIDAL MARKET 


APRIL 29-MAY 2 CHARLOTTE, NC 
INTERNATIONAL HOSIERY EXPO 


LONDON 


FRANKFURT 


NEW YORK 


LOS ANGELES 


FRANKFURT 


CHICAGO 


MAY 2-5 MONTREAL 
~«CANADIAN INT’L FUR FAIR : 
MAY 5-12 NEW YORK 
NADI 
(Display Industries) 
MAY 13-15 NEW YORK 
ALLURE SHOW 
(Intimate/Hosiery/Accessories) 
MAY 14-16 NEW YORK 
ACCESSORIE CIRCUIT 
MAY 14-18 NEW YORK 
FALL ACCESSORY MARKET 
MAY 14-18 NEW YORK 
INTIMATE APPAREL MARKET 
MAY 15-17 NEW YORK 
FASHION ACCESSORY EXPO 
MAY 20-23 : NEW YORK 
NATIONAL STATIONERY SHOW 
z MAY 22-24 NEW YORK 
< PRIVATE LABEL SHOW 
< MAY 27-29 TORONTO 
2 MODE ACCESSORIES 
MAY 31-June 5 ATLANTA 
FALL MARKET 
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